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HUL to Send Messages

. via Matrimony Portals

| Sagar.Malviya
~ @timesgroup.com

Mumbai: Hindustan Unile-
ver is partnering matchma-
king portal shaadi.com and
» The Times of India’s matri-
mgnial ads segment for its
Dave brand, to eliminate the
use of stereotypical words
ingluding ‘fair’ and ‘tall’
from their clients' advertise-
ments. India’s biggest consu-
mer products firm said this
was part of a wider strategy
to create awareness among
consumers and not look at
women as a commodity.

""We are essentially encou-
raging consumers as they
are scouting for brides to re-
ally look beyond the physi-
calcharacteristics which ty-
pically are the focus," said
Priya Nair, executive direc-
tor - beauty and personal ca-

re at HUL. The company
will launch a new campaign
- stop the beauty test - this
week. “Looking attractive
or beautiful is not a crime
but when it becomes somet-
hing that impacts self-este-

em, then it becomes an is-
sue,” Nair said.

With every future bride on
shaadi.com, a Dove brand
ad will also appear, encoura-
ging both the advertiser and

those reading the

",‘-&‘ matrimonial ads

NN tolook beyond bo-

dy type, complex-

ion, scars on face or hair ty-
peandlength.

In Times matrimonial, Do- .
ve will help interested ad-
vertisers rewrite the bioda-
ta, avoiding physical desc-
riptorsand beauty biases.

The Economic Times is
part of the Times of India
Group.

[



